ak 


They’re saving gas 


Federal Highway Administra- 
tion (FHWA) reports that a few 
communities are promoting gaso- 
line-savings by encouraging use of 
buses & carpools. 

@ In San Francisco, carpools 
of 3 or more persons have been 
given separate lanes in the toll 
plaza area of Bay Bridge. Number 
of carpools has increased 80%. 

@ In Washington, DC, area, 2 
lanes on Northern Virginia’s Shir- 
ley Highway were set aside for 
buses in September 1969. Before 
that, there were fewer than 2,000 
bus commuters on Shirley High- 
way. Now, there are 16,000 bus 
commuters—saving 10-to-15 min- 
utes travel time each morning. Bus 
ridership did not decrease when re- 
served lanes were recently opened 
to carpools of 4 or more persons. 

NOTE—What is your commu- 
nity doing to conserve gasoline & 
other resources? CONSUMER NEWS 
would welcome readers’ reports of 
local energy-saving programs; 
write to Office of Consumer Af- 
fairs, Washington, DC 20201. 


Home canning lids 


Kerr Glass Manufacturing 
Corp. has announced that it will 
give consumers refunds toward the 
cost of home canning lids that 
failed to seal & were sold between 
November 1973 & August 1974. 
Kerr will also reimburse home 
canners toward the market price 
for food which was discarded be- 
cause those lids failed to seal. 

The faulty lids were produced 
when Kerr modified its lid-sealing 
compound, Testing disclosed that 
the first modification did not pro- 
duce consistent results & the for- 
mula was revised. However, some 
lids containing the first modified 
compound were inadvertently ship- 
ped for sale to consumers. 

For further details about 
Kerr’s reimbursement program, 
write to Kerr Glass Manufacturing 
Co., P.O. Box 21, Oklahoma City, 
OK 73101; refer to this item in 
CONSUMER NEWS. 


Warning! 

@® BEEF STEW—Agriculture 
Dept. warns that botulin bacteria 
has been found in 2 supermarket 
brand beef stews: (1) Kroger; (2) 
Winn-Dixie’s Thrifty Maid. Kroger 
carries these codes on lids: Est. 
712 §$1924; Est. 712 18924; Est. 
712 19S24; Est. 712 19284. Thrifty 
Maid carries only 1 code: Est. 712 
192S4. Krey Packing Co. produced 
the stew for both supermarkets. 
The entire lot has been recalled. 
Consumers should return unopened 
cans to store where purchased. Ag- 
riculture is investigating the pos- 
sibility of botulin bacteria in other 
Krey meat products, 
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For the holiday season. . . 
Here’s wishing you happy & safe holidfhys. 


e TOYS—Check safety, packaging. Practical guides hoi- Sake toys are 
available from Consumer Product Safety Commission F , ew 
Federal publications,” page 4, this issue]. After gifts have been qoomenanih 
compare contents of each toy box with description on outside of box. If con- 


tents don’t live up to promises, notify Federal Trade Commission, Washing- 
ton DC 20590, about deceptive packaging. 


e FOOD—Look for good values in these 4 high-protein foods that are 
plentiful this month, according to Agriculture Dept.—beef, turkeys, dry 
peas, dry beans. Also plentiful: cranberries, pears, fresh citrus fruits & 
frozen concentrated orange juice, raisins, dried prunes, onions, Irish po- 
tatoes, almonds, walnuts & rice. 

When turkey is on your menu, stuff it just before cooking. Cook it 
thoroughly. Center of stuffing should reach 165°F (check with roast ther- 
mometer) to destroy bacteria. After cooking, remove all stuffing from bird 
& refrigerate within 2 hours. 

When serving a buffet, keep hot foods above 140°F (with electric 
serving trays & skillets) & cold foods below 40°F (with bowls of cracked 
ice). Help avoid“‘buffet bacteria.” 


e MAIL—TIf you’re late with holiday parcels, letters or cards, use air 
mail. U.S. Postal Service (USPS) guarantees delivery before Dec. 25—any- 
where in U.S. (including Alaska & Hawaii)—if you air mail by Dec. 20. 


e SAFETY—Protect yourself & your family from shock & fire haz- 
ards with tips from National Fire Protection Association, an industry or- 
ganization. Don’t burn gift wrap or tree in fireplace. Never use electric ap- 
pliances when in tub. Never use candles on or near tree. For all holiday 
lighting, buy electric cords & other equipment with UL (Underwriters 
Lab) label; these meet safety standards. Check old lighting equipment for 
frayed wires, loose connections & broken sockets. Do not plug tree into elec- 
trical circuit with fuse that is over 15 amperes. Turn off all holiday lights 
(indoors & outdoors) before going to bed or leaving house. 


e ENERGY—Here’s to saving energy both in the kitchen & on the 
road. Use pots that completely cover the stove’s heating element; more 
heat enters pot, less is lost in air. Before traveling, check tire pressure on 
car; underinflated tires increase gas consumption. Travel as light as pos- 
sible; the lighter your car, the less gas you’ll buy. 


& for the new year 


Make plans to do your consumer homework by contacting the proper 
Federal agency whenever you need information or help on consumer is- 


sues. Refer to page 2 for complete list of consumer officers in all Federal 
agencies that have such positions. 
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Questions? Problems? Here’s help 


When you are faced with consumer problems concerning Federal 
agencies, write or call the officials listed here: 


Food 

Nancy Steorts 

Special Assistant to the Secretary for 
Consumer Affairs 

Agriculture Dept. 

Washington, DC 20250 

Telephone: (202) 447-3165 


Air travel 

Jack Yohe, Director 

Office of the Consumer Advocate 
Civil Aeronautics Board 
Washington, DC 20428 
Telephone: (202) 382-6376 


Business 

Sam Sherwin 

Deputy Assistant Secretary for 
Domestic Commerce 

Commerce Dept. 

Washington, DC 20230 

Telephone: (202) 967-5491 


Consumer information 

David Peterson, Director 
Consumer Information Center 
General Services Administration 
Washington, DC 20407 
Telephone: (202) 343-6171 


Product safety 

Mary Kay Ryan 

Special Assistant for Legal Matters 
Consumer Product Safety Commission 
5401 Westbard Ave. 

Bethesda, MD 20207 

Telephone: (301) 496-7377 


Energy 
Hazel Rollins, Director for Consumer 
Affairs & Special Impact 
Federal Energy Administration 
Washington, DC 20461 
Telephone: (202) 254-7546 
Emmett J. Gavin 
Assistant to the Chairman 
Federal Power Commission 
Washington, DC 20426 
Telephone: (202) 386-6081 


Food, drugs & cosmetics 

Dr. John Harvey 

Senior Educational Director 
Office of Consumer Affairs 
Food & Drug Administration 
5600 Fishers Lane 

Rockville, MD 20852 
Telephone: (301) 443-3170 


Advertising, credit, fraud 

J. Thomas Rosch, Director 
3ureau of Consumer Protection 
Federal Trade Commission 
Washington, DC 20850 
Telephone: (202) 962-0151 


Older Americans 

Decker Anstrom 

Assistant to the Commissioner 
Administration on Aging 

Health, Education, & Welfare Dept. 
Washington, DC 20201 

Telephone: (202) 245-0724 


Consumer affairs 
Virginia H. Knauer, Director 


Office of Consumer Affairs 
Washington, DC 20201 
Telephone: (202) 245-6164 


Education 

Dr. Virginia Y. Trotter 

Assistant Secretary for Education 
Office of Education 

Health, Education & Welfare Dept. 
Washington, DC 20202 

Telephone: (202) 245-8430 


Housing & urban development 

Wilbur Jones 

Consumer Affairs Coordinator 

Housing & Urban Development Dept. 

Washington, DC 20410 

Telephone: (202) 755-7976 

Environment, resources, parks 

Ann Richardson 

Special Assistant to Assistant Secre- 
tary for Program & Budget 

Interior Dept. 

Washington, DC 20240 

Telephone: (202) 343-7785 

Bus & train travel 

Warner L, Baylor 

Consumer Affairs Officer 

Interstate Commerce Commission 

Washington, DC 20423 

Telephone: (202) 343-4141 

Antitrust 

Gregory B. Hovendon, Chief 

Consumer Affairs Section 

Antitrust Division 

Justice Dept. 

Washington, DC 20530 

Telephone: (202) 739-4173 

Work regulations, wages, retirement, 
pensions 

Joanne Gordon 

Special Assistant to the Secretary 

Labor Dept. 

Washington, DC 20210 

Telephone: (202) 961-2027 

Stocks & bonds 

Barbara J. McTigue 

Consumer Liaison Officer 

Securities & Exchange Commission 

Washington, DC 20549 

Telephone: (202) 755-4845 

Car safety, highways, public 
transportation 

Antonina P, Uccello, Director 

Office of Consumer Affairs 

Transportation Dept. 

Washington, DC 20590 

Telephone: (202) 426-4518 

Alcohol, guns, taxes, travel 

John Auten, Director 

Office of Financial Analysis 

Treasury Dept. 

Washington, DC 20220 

Telephone: (202) 964-5914 

Mail 

Thomas Chadwick 

Consumer Advocate 

U.S. Postal Service 

Washington, DC 20260 

Telephone: (202) 245-4550 


ALABAMA 


For further information 


When you have questions about 
any program or agency of the Fed- 
eral Government, you may want to 
call a Federal Information Center 
(FIC). Telephone numbers follow: 


on MISSOURI 
Birmingham (205) 322-8591 Kansas City (816) 
Mobile (205) 138-1421 St. Joseph (816) 
ARIZONA St. Louis (314) 
Tucson (602) 622-1511 NEBRASKA 
Phoenix (602) 261-3313 Omaha (402) 
ARKANSAS NEW JERSEY 
Little Rock (501) 378-6177 Newark (201) 
CALIFORNIA ee — 
Los Angeles (213) 688-3800 NEW MEXIC 
. NEW ME ( 
Sacramento (916) 449-3344 Albuquerque ake 
San Diego (714) 293-6030 Sante Fe (505) 
San Francisco (415) 556-6600 ve 


San Jose 


(408) 275-7422 


NEW YORK 


COLORADO soteer d (518) 
Colorado Springs (303) 471-9491 te “4 ‘ (7 16) 
Denver (303) 837-3602 Re nocter eeat 
Pueblo (303) 544-9523 gon ese saan 
Syracuse 315 
CONNECTICUT 
Hartford (203) 527-2617 NORTH CAROLINA 
New Haven (203) 624-4720 Charlotte (704) 
FLORIDA OHIO 
Fort Lauderdale (305) 522-8531 Akron (216) 
Miami (305) 350-4155 Columbus (614) 
Jacksonville (904) 354-4756 Cincinnati (513) 
St. Petersburg (813) 893-3495 Cleveland (216) 
Tampa (813) 229-7911 Dayton (513) 
West Palm Beach (305) 833-7566 Toledo (419) 
GEORGIA OKLAHOMA 
Atlanta (404) 526-6891 — City pee 
ulsa (918) 
HAWAII 
Honolulu (808) 546-8620 sineal OREGON 
ortlanc (503) 
ILLINOIS 
Chicago (312) 353-4242 Philed wae Te 
adelphia 215 
INDIANA Pittsburgh (412) 
Indianapolis (317) 633-8484 Scranton (717) 


IOWA 


RHODE ISLAND 


Des Moines (515) 282-9091 Providence (401) 
KANSAS TENNESSEE 
Topeka (913) 232-7229 Chattanooga (615) 
Wichita (316) 263-6931 Memphis (901) 
KENTUCKY TEXAS 
Louisville (502) 582-6261 Austin (512) 
Dallas (214) 
LOUISIANA Fort Worth (817) 
New Orleans (504) 589-6696 Houston (713) 
San Antonio (512) 
MARYLAND 
Baltimore (301) 962-4980 UTAH 
Ogden (801) 
MASSACHUSETTS Salt Lake City (801) 
3oston (617) 223-7121 
WASHINGTON 
MICHIGAN Tacoma (206) 
Detroit (313) 226-7016 Seattle (206) 
; MINNESOTA WISCONSIN 
Minneapolis (612) 725-2073 Milwaukee (414) 
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Cigarette testing results 


out Federal Trade Commission (FTC) has published its semi-annual cigarette testing results (as of Sept. 1974) for 
‘ed- tar & nicotine content of 130 varieties of domestic cigarettes. The figures in the third & fourth columns below show 
to the amounts of tar & nicotine present in the cigarettes. The lower the figure, the smaller the amount of tar or nico- 
nter tine. For tar values, amounts are expressed in whole milligrams per cigarette; for nicotine values, amounts are ex- 
pressed in tenths of a milligram per cigarette. Tar is a sludgy material containing a group of components that have 
been known to cause cancer in animals. Nicotine is a vegetable chemical compound (called an alkaloid) that is found 
in tobacco plants. Overuse of nicotine has been implicated in certain heart disturbances. 
SSOURI 
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(414) 271-2273 1 Limited availability based on reduced sample in Washington, DC. (Continued on page 4) 
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Food safety 


An expert panel, appointed by 
Agriculture Dept., is now consider- 
ing drafts of 3 recommendations on 
the use of nitrates & nitrites in 
cured meat products: 

@ that initial nitrite levels 
for meat cures be standardized; 

@ that residual nitrite levels 
be reduced; 

@ that nitrate use be prohib- 
ited in all cured meat products ex- 
cept fermented sausage & dry 
cured products. (Producers of these 
products would have 2 years to 
show that nitrate is needed in their 
products, Panel would ban nitrates 
—which break down to form ni- 
trites—because they cannot be 
measured as precisely as nitrites.) 

After acceptance by the panel 
& approval by Agriculture Secre- 
tary, recommendations will be pub- 
lished as proposed regulation in 
Federal Register. 

Nitrates & nitrites are chem- 
ical substances used in the meat- 
curing process to prevent spoilage, 
to inhibit botulinum toxin & to add 
flavor to food. Nitrates & nitrites 
also occur naturally in water, salt, 
vegetables & human saliva. 

Reason for control of these 
substances is that under some cir- 
cumstances nitrites combine with 
certain substances in foods (nitro- 
gen, for example) to form nitro- 
samines, which have been found in 
laboratory experiments to cause 
cancer in animals. The panel stress- 
ed that there is no research data 
indicating what effect ‘nitrosa- 
mines have on humans. The panel’s 
work is an effort to lower the 
amount of nitrite to which the con- 
sumer is exposed, while also pro- 
viding protection against botulism. 


Cigarettes 


(Continued from page 3) 


Brand 


Players 


Raleigh 


Raleigh 
Extra Mild .... 
St. Moritz 


ay Vip 


Tareyton 


" 
Tempo 


Twist 
Vantage 
” 
Viceroy 
” 
Viceroy 


Extra Mild .... 
Virginia Slims.. 
Vogue (black).. 


Vogue (colors) 
Winston 


TPM ary Nicotine 
Type Tar (mg/cig) 
(mg/cig) 


Regular size, nonfilter, 
(hard pack) 

King size, nonfilter 

King size, filter 

100 mm, filter 


King size, filter 

100 mm, filter 

100 mm, filter, menthol 
100 mm, filter 

King size, filter, menthol .... 
100 mm, filter, menthol 
Regular size, nonfilter 

100 mn, filter 

100 mn, filter, menthol 


King size, filter 
100 mn, filter 
King size, filter 


King size, filter, menthol .... 

100 mm, filter, lemon/ 
menthol 

King size, filter 

King size, filter, menthol .... 

King size, filter 

100 mn, filter 


King size, filter 
100 mn, filter 
100 mn, filter, menthol 
King size, filter, 
(hard pack) 


King size, filter 
100 mn, filter 
100 mn, filter, menthol 
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